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Risks/Benefits

*The applicability and accuracy of the course content may vary by the clinical, geographical, and cultural
context; you should evaluate the course accordingly.

*As healthcare is rapidly evolving, new findings may change the validity of the information presented in this
course. Providers should always consult the latest research and guidelines from professional associations.

*The interventions discussed in this course may be limited in generalizability, requiring practitioners to
consider specific individual and population factors.

*The course may not cover all possible risk factors, diagnostic methods, or treatment options, and complex
cases may require additional considerations.

*Healthcare providers should apply cultural competence and sensitivity to ensure effective and respectful
care based on their patients' diverse needs.

*Providers should always evaluate the limitations of diagnostic and screening tools, considering their
potential for false results as well as any ethical implications.

*It is the responsibility of course participants to critically evaluate the evidence from multiple sources to guide
professional practice.
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Learning Outcomes

After this course, participants will be able to summarize the benefits
hosting a community event for the hearing healthcare providers and the

consumer.

After this course, participants will be able to identify the steps involved to
plan, conduct, and execute a community event for a hearing healthcare

practice.

After this course, participants will be able to discuss the importance of
evaluating results to continue driving success with patient hearing aid

fittings and clinic growth. unitron






WHAT is a Community Seminar/Event?

A highly effective means of attracting

new consumers and strengthening your
relationship with existing consumers.

- Appeals to consumers as they can
interact and examine products first-
hand.

- Consumers can “test drive” your services
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WHY host a community
seminar?

Increasing sales
Attracting NEW consumers

Strengthening your relationships with
existing consumers

Helping you understand your consumer
base

Raising the profile of your practice in
the community

Providing an opportunity to “test-
drive” your services



The first step

Before planning the details of your community event, you need to determine three important factors:

The timing of your event

The purpose of your event

How to attract the consumers who will benefit most from your event, for example:

e provide hearing loss education
e showcase new hearing technology
e |leverage partnerships with other businesses
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Planning your event

Once the purpose & theme is in placed, you can focus on details:

unitron.



Preparing a timeline

Budget your time to avold missing important details and deadlines:

Lead times -
Some activities like advertising and catering require long lead times to complete

e.g. direct mail typically requires a minimum of 3-week lead time for postal delivery

Work-back schedule -
Some tasks need to be broken down into series of deadlines

e.g. advertising encompasses deadlines for ad copy, layout and submission
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Advertising and Promotion

Effective advertising is critical. Choose options that best suit your target audience and budget

DIRECT MAIL EMAIL COMMUNICATION
DA PR
'- SOCIAL MEDIA PRINT ADVERTISEMENTS
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WHERE to have the community seminar/event?

Consider budget, target audience,
schedules, timing of event etc..

- Clinic office space (Open House
format)

- Restaurant (separate room)
- Local YMCA, community center

Be Creative
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Equipment &
rentals

Speaking notes

Visitor comfort Com”.“"” Troubleshooting
questions










Tested Not Sold (TNS) Price focused

~3+ years in old technology Consumer not happy with

'\ 4’ current/previous HCP

Cross marketing
(specialists/community
leaders)

Lead gen — new consumer <

Private Pay 7

Upgrade event — Remember: Consumer bring a +1
targeted over holidays

Consumer/Peer who is an
advocate



Evaluating results

1. Did you achieve your objective?

2. Return on investment (ROI)?

3. Evaluating your marketing information:
a) Observation
b) Comment card
c) Follow-up

d) Mailing list






Consult with your sales

Account Representative







WHEN to host a community seminar/event?

Simple answer: Any time of the year!

JANUARY Winter blues — don’t be a fool

FEBRUARY The gift of hearing for a LOVED one (V-Day)

MARCH Spring into action, hear with satisfaction/test-drive is the new
attraction

APRIL National Humor Month — You can’t fall for “what?”

MAY National Speech-Language-Hearing Month

JUNE Graduation season

JULY Summer fun

AUGUST Family Fun Month

SEPTEMBER Grandparents Day

OCTOBER Better Hearing Month

NOVEMBER Hear for The Holidays

DECEMBER Hear for the Holidays unitron.



BENEFITS of
CONTINUOUS
marketing events




PEERS Say:
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Unitron Success
with Community




Community Events at Unitron

Plan your next event with
Unitron!
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